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-|O IntrOdUCtiOn At AVK, we have alot to feel proud of, and even more to be excited

about. As we grow we needtowork hard to maintain the standards and

beliefs that made our business a success inthe first place. Our mission,

vision andvalues willhelp us do that.

Our mission

We power
tomorrow’s data

Our vision

Together, we can
power positive change

Our values

We strive for excellence

We are committed to delivering a great job and we find
ways to do even better next time.

We never think good is good enough.

We try new things

We ask questions, challenge the way it’s always been
done, learn from our mistakes, and turnideas into action.

We never stop learning.

We ownit

We take pride in everything we do, and personal
responsibility for every part of the process.

We never assume that it’s somebody else’s problem.



2 , O Language We use specific language and tone of voice when

describing our businessin branded communications.

Our strapline Boilerplate

Powering
tomorrow’s data

AVKis the largest and fastest-growing supplier of innovative
power solutions for data centres and leading organisations
across the UKand Europe. We specialise in all aspects of design,
planning, implementation, and continuing maintenance.

At AVK, we powertomorrow’'s data. As ateam, we are transforming
the way the dataindustry connects to and consumes energy by
developing innovative and sustainable solutions across the globe.
We work together, across disciplines, to tackle complex, large-
scale, and ground-breaking engineering and energy projects.

Our descriptor With offices and hubs across the UK and Europe, AVK s in a
unique position, interms of operational scale and delivery
capability. We deploy leading-edge solutions for our clients,

= helping them to meet their power demands alongside their
nnova Ive sustainability goals.

To learn more, visit www.avk-seg.com

powe r SOI Ut i Ons and follow us on Linkedin.



http://www.avk-seg.com
https://www.linkedin.com/company/avk-seg-uk-ltd/?originalSubdomain=uk

2.1 Tone of voice

/

/(O

Expert

We know our stuff

We talk with confidence and
experience, makingit clear
that we know whatwe're
talking about in away that
creates trust andreliability.

B
Straightforward

We keep it simple

We wear our expertise

lightly and we don’t waffie on.
We make complex concepts
easy tounderstand andtalkin

a clearand down-to-earthway.

O O
~y
Approachable

We want to help
Ourcommunications
reflect the way we arein
person - friendly, helpful
and unstuffy. There are no
stupid questions and |ots
of smart answers.

=) O
SE

Partner

We see the world from the
customer’s perspective

We take a consultative
approach,understanding

our clients, talking about the
things that matters to them,
and communicating practical
solutions to their problems.

o
Jol

Innovative

We always have one eye

on the future

We are pragmatic, innovative
and future-focused. We are not
blue-sky dreamers. We don't
make pompous predictions.
But we show that we are right

at the cutting edge of our
industry, turning new ideas

into real world solutions.
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30 LogO A simplifiedlogo has been created forboth print and digital applications. <

Social media favicon




3.1

LOgO Clearspace Thelogo has some basic rules regarding positioning and sizing.
and sizing

Clearspace Positioning
Note the minimum amount of clearspace that should surround the logo in application. Thelogo canbe positionedinany corner of anapplication.
X X

___________________________________________________________________________________________________________________

Minimum sizes (height)

A4 (297x210mm) 5mm
PPT (1920x1080px) 48px
Socialmedia (1080x1080px) 48px




32 LOgO With Please use the suppliedlogo lock-ups shown below when the straplinedlogo

strapline

Lockup1

Av Powering
tomorrow’s data
Lockup 2
Av K Minimum sizes (height)
Lockup | 8mm
Powering Lockup 2 15mm
tomorrow’s data Lockup 3 10.5mm

Lockup 3

in certaininstances where thelogois used
atalarge size, egvehiclelivery, thelogo and

strapline canbelocked up as showninlockup 3,

Powering tomorrow’s data to avoid the strapline becoming too large.

versions are required. Reversed versions are also available.

Strapline placement away fromlogo
The strapline can be placedinthe opposing corner
of adocument cover. See example below.

ARV K

Powering
tomorrow’s data



Plus Jakarta Sansis a versatile modern type family whichis available
inavariety of weights (Google fonts). Aptos has been chosenasthe

system-safe font for all Microsoft applications (Word, PPT).

Plus Jakarta Sans for main headings Plus Jakarta Sans: Other weights available

o
ExtraBold  Bod

Plus Jakarta Sans for body text EXtra Lig ht

_
L | g t Typeface for Microsoft applications

Aptos Extra Bold
Aptos Light

Plus Jakarta Sans for body text
when more emphasis is needed

Regular
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50 COIOur Our colour paletteis modern, fresh and digitally-focused. Web accessibility tests <
have beenrun onthe palette and the recommendations are included below.

Dark blue

R17 G18 B43
#11122B
C100M90Y40 K70

Web accessibility
All text sizes passin white

White

R255 G255B255
Hfffff

COMO YOKO

Web accessibility
All text sizes passin black

Pale grey

R245 G245 B255
#FS5F5FF

C2M2 YOKO

Web accessibility
All text sizes passin black

Light green
R103 G255 B166
H6/FFA6
C40MO Y40 KO

Web accessibility
All text sizes passin black

White text:
Bold minimum 18pt
Regular minimum 26pt

Dark teal

RO G/9B109
#004F6D
C98M65Y38 K21

Web accessibility
All text sizes passin white

White text:
Bold minimum 18pt
Regular minimum 26pt
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6-' Photography Our photography captures the modernworld, showcasing the diversity of our work, <
clients, and people. Choose or commissionimages that are uncluttered, use natural

ight, and have a short depth of field.




6.1 Photography &
continued
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6.2

Image treatments

Energy supergraphic
Seepageld->

Energy overlay
Seepagelb6->
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We utilise three distinct image treatments to make our brand imagery
more recognisable and unigue.

Graphic energy overlay
Seepagel/->

13



63 Energy supergraphic: The supergraphicis our main brandvisual, representing the continuous energy flow

g and transformation we provide. Its mechanical beauty also showcases our design
Dark version and engineering skills. It can be angled and resized for various formats and uses.

/ RN < rex R\ ) - j - The supergraphic canbe
A\ N - ~ . revolved and enlargedto
create different crops.

Don’t change the colour
of the supergraphic.

Don't montage imagery
with the supergraphic.

Don’ttry and create other
supergraphics.
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6.4 Energy supergraphic: ¢
Light version




6.5 Energy overlay
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The energy overlay filter creates a sense of motion and has a visual synergy with
our main supergraphic. Please refer to the step-by-step guide when creating
theseimages.

vy [ 3

1

4

IS :
1 i
coumiithamne | |

\ '|‘

V) Setthe effect ontheleft side of theimage.

V) Keep theline effectintherefractiontoa
similar width shown here.

V) Images with depth and some detail work
better when using the energy overlay.

X) Don’t use the energy overlay across faces.

16



66 Graphic energy We also havegsimpliﬁed graphic version of the energy overlay for use across
different applications.
overlay

¥’ Ensure the graphic energy
overlay doesn’t dominate the
design, orusedtoo small so
thelines fillin.

¥) Put amarginaroundtheimage
to give it space whenusing
the energy graphic overlay
(see example on page 20).




/0 lcons

Ouricons arelinearandneverfilled. For correct line weight, make theicon
50px atitslongest edge with a lpt stroke. If enlarging, adjust the stroke
visually to avoid it being too thick.
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8.0

Full bleed

Layout

We use a simple grid system of full bleed, halves and thirds, using
aboldmarginto give some space around imagery when not being

used full-bleed.

Two-thirds

Documenttitle

iSubtitIe
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Fuelling positive impact

Powering data centres across Europe



8.0 Layout «
continued

11
v

Half Half with margin

ANAVIK

Powered
by people

Document
title

S

Recruitment guide 2024

Headline Text Bus aut volorae optur sequi EnergiSing We are the leading provider of

naturiae nis quodit, coribusa sit innovative power solutions power
quisequidesdollaboremaut

» u systems, providing expertiseinthe
doles modullatusanis dolorepero Innovatlon design, planning, implementation
dolupit, illores eatusapitia sitae and maintenance of power
duntur. systems projectsinallmajor
market sectors.

Strapline _ _ _____ _ ____________________ Av Kr ] Powering tomorrow’s data

20



8.1 Social medialayout:
Full bleed imagery

Q- -

-+20,000

completed projects

by designf

Learnmore > Learnmore >
Qv N Qv
408 likes 408 likes

avk We are the leading provider of innovative power systems

and servicing, specialising in all aspects of the design and servicing, specialising in all aspects of the design

avk We are the leading provider of innovative power systems

There are two simple grid systems to follow when producing social media posts.
Afullbleedversion shown below, and a modular grid system (see following page).
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Learnmore >

Qv N

408 likes

avk We are the leading provider of innovative power systems
and servicing, specialising in all aspects of the design

Learnmore >

Qv

408 likes

avk We are the leading provider of innovative power systems
and servicing, specialising in all aspects of the design



82 SOCiaI media Iayout: Avariable template for housing different content. Within the square of

a social post, different grids can be set up using three or four modules

MOdUIar grid SyStem as showninthe examples below. We use a simple modular system

of 3 or4 parts to hold different content.

_____________________________________________________________

Contentareal | Contentarea? Contentareal . Contentarea?2
| Replacing diesel :
| generators for i
off-grid power =
Contentarea 3
Contentarea$ | Contentarea4 —>
i powercan p—
| transitionin
datacentre
backup away
from diesel i‘l‘
generators. i i !E
\!!
| N
I
{I[
I\
_____________________________________________________________ [
408 likes 408 likes 408 likes
avk We are the leading provider of innovative power systems avk We are the leading provider of innovative power systems avk We are the leading provider of innovative power systems
and servicing, specialising in all aspects of the design and servicing, specialising in all aspects of the design and servicing, specialising in all aspects of the design
Please note:

— Be aware of web accessibility in the use of colours (see page 9)
— The energy graphic overlay should always be present on the designand
matches the colour of the module it sits next to, overlaying the image.

More challenges.
More growth.
_, Moreyou.

Qv

408 likes

avk We are the leading provider of innovative power systems
and servicing, specialising in all aspects of the design

N
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9.0 Examples
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Website

Our Solutions Qurservices Oursectors About us

tomorrow’s

The energy to transform

We meet society’'sincreasing demand for data, and the
oower that supports data centres, by deliveringinnovative
and sustainable solutionsinarapidly changing energy landscape.

Ourcareers

Library

Contactus

25



Literature

Powering / J
tomorrow’s 7~
data

Annualreview 2024

AVK ‘.‘

Powered by people

Recruitment guide 2024

The energy to transform

Emerging technologies 2024

26



Literature

AVIK

New alternative fuels for standby diesel engines

The future of red diesel

New power
ideas for 2025

Agenda 2025




PowerPoint




Social media

\@fl New European
% projects hub

408 likes
avk We are the leading provider of innovative power systems
and servicing, specialising in all aspects of the design more. .

completed projects

——
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Social media

Learnmore >

© Qv

408 likes

avk We are the leading provider of innovative power systems
and servicing, specialising in all aspects of the design

The fut u \
of red diesely

New alternative faejs for-
standby dieselengines

4 4
/ / V. y
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/ y v
/ & #
r 4 r 4
r

Read the article >

Qv

408 likes

avk We are the leading provider of innovative power systems
and servicing, specialising in all aspects of the design

30



Vanlivery

wering |
tomorrow's data
Innovative power solutions _
avk-seg.com "

31



Billboard &« = S 32

Innovative powersolutions
Discover more atavk-seg.com




avk-seg.com


https://www.avk-seg.co.uk
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